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List from Community Members
What do you love about Preston Market?

1) The number of stalls.
2) The wide variety of stalls, particularly the range of fresh food on display.
3) The vibe and energy when the market is busy.
4) The wide variety of shoppers it attracts.

5) The strong European flavour, particularly delicatessen products- cheeses and pressed meats.
6) The friendly and familiar nature of stall holders and their staff.
7) Open air trading, being able to walk down isles to compare prices.
8) The affordability of fresh produce.
9) The relationships you build with stallholders.
10) It is a great place to meet. 
11) Less packaging and a choice of packaging, including bring your own, around the produce.
12) The ability to show your kids where food, comes from and how it is cooked well from scratch.
13) The sense of place.

14) Clear entry to the precinct market creates a sense of excitement. 

What makes Preston Market unique?

1) Preston Market is the hub, heart and soul of Preston the suburb.
2) It’s essential to the community, the businesses, families and people of Preston.
3) Preston Market attracts tourists because of its integrity, it’s raw and real feel.
4) Many migrants feel it is a less threatening ambience to shop in, because it is a more familiar environment to shop in, with less reading and more talking, if English is not your first language.

5) It’s a cultural melting pot with all being there for one common reason – food, that’s what unites shoppers, traders and it fosters social capital in Preston.

6) It’s the best and only market in Melbourne’s northern suburbs for price and variety.
7) Its point of difference is that it is a fresh food marketplace; it is not a sterile, bland ‘cookie cutter’ shopping environment like the supermarkets or Northland.

8) Its current trading hours satisfy the majority of shoppers and are family friendly for traders.

9) The close proximity of car parking to carry shopping back to the car, makes it user friendly for those with mobility challenges.

10) The open air feel not overshadowed by high rise buildings.

11)  It is well located to public transport.

When planning for the future of the market, what could be changed or improved?

1) Begin with a succinct definition of a market.

2) Explain the difference between a shop and a stall and how this impacts car parking spaces.

3) The completion of the “facelift” including:

a. Reinstating a roof over corridors that is fit for purpose

b. Solar panels and refrigeration for stallholders

4) Acknowledgement that it sits on Wurundjeri land.

5) Acknowledgement and celebration of its existence and its transition and survival into the future.
6) Acknowledgement and celebration of the engineer who designed it and the structure itself.
7) Retention of the current number of car parking spaces.
8) Retention and maintenance of the current single storey award winning design.  
9) Provision of truck parking nearby.
10) The construction of a new structure for car parking that may be converted to other functions in future.
11) Closer collaboration between the Council, developer, market tenants and community representatives in ways to promote and celebrate the market through its history, modernity and variety of fresh produce.

12) In collaboration, seek an “activation consultant” to prepare “a place activation strategy” in conjunction with the incorporated plan to deliver an integrated, sustainable and thriving urban village showcasing the revitalisation of a significant strategic site as documented in the Fitzroy Old Gasworks Project.

13) Closer collaboration between the above parties to determine reasonable leases and certainty for the stallholders.

14) Apply the principles of the Urban Design Framework to protect the market from overdevelopment and guide development of the new incorporated plan for the whole site.

15) Provision of a green open space buffer strips on the west and south sides of the market to improve amenity for all.
16) Plant quality native vegetation that is attractive and will provide shade.

17) Provide welcoming and way finding (laser cut) signage on buildings, painted on paving.

18) Provision of quality fixed street furniture and ornate cast bollards.
19) Retention of the open space aspect of the market. 

20) Protection from overlooking and overshadowing from high rise on the site. 
21) The developer claims that the market is not going anywhere, yet we fear the market will die a slow death, evidenced through the pathetic attempt at the $4 million facelift, poor market management (car parking meter fiasco), Sunday opening, lack of regard for the tenants (leasing arrangements), lack of timelines for demolition and construction or any notifications to the tenants and public.
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